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საsazogadoebasTan urTierTobis 

mniSvneloba

Tamar daviTuliani
stu-s doqtoranti

reziume

statiaSi mocemulia  sazogadoebasTan  
urTierTobis  arsis da rolis mokle mimox-
ilva. 

Cvens droSi Zalian mniSvnelovania sazo-
gadoebasTan mWidro urTierToba hqondes 
nebismier dawesebulebas, maT Soris TviTm-

marTvelobebs, sajaro samsaxurebs.
sazogadoebasTan urTierTobis  (PR-

is) umTavresi mizani aris - mivaRwioT 
warmatebul urTierTobebs sajaro dawese-
bulebasa da sazogadoebas Soris

“PublicRelations” - es harmoniis miRwevis 
xelovneba da mecnierebaa urTierTgagebis 
saSualebiT, romelic simarTlesa da maqsi-
malur informirebulobas emyareba”. 

vebsteris leqsikonSi sazogadoebasTan 
urTierTobas ase ganmartaven: „gagebisa da 
keTilganwyobis damkvidreba organizacias, 
xalxis jgufebsa da sazogadoebas Soris, 
sainformacio masalebis gavrcelebis, ormx-
rivi urTierTobebis  damyarebisa da sazoga-
doebis reaqciis Seswavlis gziT“.

sazogadoebasTan urTierTobebis amer-

ikis sazogadoebam (PRSA) 1982 wels gaakeTa 
oficialuri ganmarteba sazogadoebasTan 
urTierTobis (PR-is ) Sesaxeb, romelic md-
gomareobs SemdegSi: “SeuZlia ra urTierT-

gagebis miRweva sxvadasxva jgufebsa da or-
ganizaciebs Soris, PR xels uwyobs Cvens  
rTul pluralistur sazogadoebas miiRos  
gadawyvetileba da imoqmedos efeqturad. is 
uzrunvelyofs harmonias, kerZo,  sazogadoe-
briv saqmianobaSi”.

,,sakuTari mdgradobisaTvis, aseve, qvey-

nisa Tu sazogadoebis imijis pozitiuri 

mdgradobisaTvis, sareklamo saqmianoba 

uwyvetad unda awarmoos xelisuflebam, 

Tumca, mxolod efeqtebze an efeqtebis xe-

lovnur Cvenebaze ar unda iyos orientire-

buli saxelmwifo piari, es Zlier saxelm-

wifoze aSenebuli Zlieri kedlebi da misi 

kargad warmoCenaa“.

 sazogadoebrivi urTierTobebi anu pi-

ari komunikaciuri disciplinaa. misi mTa-

vari amocanaa komunikaciebis menejmentis 

ganxorcielebaa. piari komunikaciis gareSe 

da piriqiT, savsebiT warmoudgeneli SemTx

vevaa. Tumca, komunikaciebi Tavis TavSi 

sazogadoebrivi urTierTobebis sxvadasxva 

saxeobas da normas moicavs.

ukanaskneli wlebis ganmavlobaSi, pia-
ris teqnikebis gamoyeneba TiTqmis yvela qa-
rTuli kompaniis ganuyreli nawili gaxda, 
miuxedavad amisa, cotam Tu icis,konkretu-
lad ras saqmianobs piar specialisti, bevri 
saqmianobis amocnoba aris martivi, piarze ki, 
pirvel rigSi, yvelas mxolod reklama axsen-
deba da ver xvdebian ra gansxvaveba SeiZleba 
iyos maT Soris, miuxedavad amisa, aRsaniS-
navia, rom kompaniebis didi nawilis warmate-
ba, efeqturad Sedgenili piar-strategiis 
Sedegia.

sazogadoebasTan urTierToba gansa-

kuTrebiT mniSvnelovania adgilobrivi 

mmarTvelobebisTvis, radgan maTTvis arse-

biTia saukeTeso gadawyvetilebebis miRe-

ba da sakuTar momsaxureobaSi saukeTeso 

faseulobebisa da standartebis uzrunve-

lyofa.

sakvanZo sityvebi: ,,piari“, `komunikacia“, 
,,manipulacia“, ,,popularizacia“, ,,reklama“ 
da sxva.

Sesavali

mniSvnelovania Tavidan ganimartos da 
iTqvas, rom PR - es aris:

	¾ simarTlis da kidev erTxel simarTlis 
Tqma, ramdenadac es SesaZlebelia, Tu 
Cven misi gakeTeba kargad SegviZlia;

	¾ armanipulireba sazogadoebrivi cno-
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bierebis, yovel SemTxvevaSi, amis mcd-
eloba;

	¾ informaciis zusti gansazRvra, rome-
lic SeiZleba gamoqveyndes da romelic 
saWiroa daimalos;

inteleqtualuri PR specialistis saqmi-
anoba, araviTar SemTxvevaSi ar unda iyos 
SesamCnevi, miTumetes,ar unda iyos mosawyeni 
yvelasaTvis da mosabezrebeli.

calke biujeti, romelic gaTval-

iswinebulia Public Relations-isTvis. min-

imum sareklamo masalebze, bukleteb-

ze, sakancelario nivTebze, suvenirebze, 
pres-konferenciebis momzadeba-Catarebaze 
gaTvaliswinebuli Tanxebi.

ZiriTadi nawili

demokratiul principebze damyarebuli 
saxelmwifo valdebulia iyos aqtiur komu-
nikaciaSi sazogadoebasTan. 

sazogadoebasTan urTierToba (Pablik 
Relation) es  aris komunikaciuri teqnologi-

is sistema, romelic aerTianebs praqtikul 
saSualebebs, teqnikas da meTodikas. is da-
fuZnebulia fsiqologiis, sociologiis, 
Jurnalistikis, ekonomikis, menejmentis, mar-
ketingis, reklamis, politologiisa da sxva 
mravali mecnierebis bazaze. 

sazogadoebasTan urTierTobis praqti-
kaSi oTxi tipuri modelis gamokveTa mer-
ilendis universitetis profesors jeims 
grunigsa da rajeris universitetis profe-
sors tod hants ekuTvnis.  modelebi, rom-
lebic farTod gamoiyeneba sazogadoebasTan 
urTierTobis TeoriaSi gvexmareba gavig-

oT, rogor viTardeboda dargi mecxramete 
saukunis presis agentebidan meoce saukunis 
dasasrulis mecnierul darwmunebaze da-

fuZnebul sazogadoebasTan urTierTobaze.
presis agentebi/popularizacia-es aris 

calmxrivi komunikacia,  upiratesad  ,mas-
mediis meSveobiT, romlis mizania iseTi in-
formaciis gavrceleba,  romelic SeiZleba 
gazviadebuli,  damaxinjebuli, ufro met-
ic-arasruli da nakluli iyos SemTxvevis 
,produqciis an momsaxurebis  dadebiTi mxa-
reebis hiperbolizaciis miznT.

misi mizania gamoqomageba da dacva,kvleva 
ki Zalian mcired,an saerTod ar moiTxoveba.
barnumi mTavari figura iyo am modelis zeo-
bis xanaSi 1850-dan 1900 wlamde.sporti,Teat-

ri,musika,filmi da klasikuri holivuduri 
reklama-popularizacia am modelis dRevan-
deli gamoyenebis ZiriTadi sferoebia.

sajaro informacia-am modelis mizania 
informaciis calmxrivad gavrceleba, rom-
lis drosac ar aris aucilebeli  mimRebis 
darwmuneba.igi emyareba sizustisa da sisru-
lis Jurnalistur ideals da masmedia misi 
upirvelesi arxia.  SinaarsisaTvis aucile-

belia faqtis moZieba,  magram, aseve aucile-

belia auditoriis mciremasStabiani kvleva, 
romelic auditoriis damokidebulebebsa 
da ganwyobebs gamoavlens.dRes amgvari praq-
tikis ZiriTadi sferoebia mTavroba,ara-
komerciuli  jgufebi da sxva sajaro insti-
tutebi.

ormxrivi asimetriuli-am modelis mi-

zania darwmuneba mecnierul safuZvel-

ze.komunikacia ormxrivia,daubalansebe-

li efeqtiT.models ukukavSiris rgolic 
aqvs,magram umTavresi mizania, daexmaros 
komunikators,ukeT gaugos auditorias da 
monaxos misi darwmunebis gzebi.kvleva ga-
moiyeneba,rogorc saqmianobis dasagegmad 
da  amocanebis dasasaxavad,ise imis Sesas-
wavlad,ramdenad Sesrulda dasaxuli amo-
canebi.edvard berneisi  1920-iani wlebis 
dasawyisidan wamyvani istoriuli figuraa  
am modelis ganviTarebaSi.dRes,am models 
praqtikaSi ZiriTadad  konkurentunariani 
bizneskompaniebis marketingisa da reklamis 
ganyofilebebi  da sazogadoebasTan urTier-

Tobis firmebi iyeneben.
ormxrivi simetriuli-misi mizania 

ormxrivi gagebis miRweva komunikatorsa da 
mimRebs Soris,komunikacia ormxrivia, da-

balansebuli efeqtiT.zogadi kvleva gamoi-
yeneba ZiriTadad imis Sesaswavlad,rogor 
aRiqvams da iRebs sazogadoeba organizacias 
da imis gansasazRvrad,rogori Sesabamisi  da 
Tanmimdevruli politika unda ganxorciel-

des auditoriis mimarT.Sedegi SeiZleba iyos 
rCevebi SeiZleba iyos mmarTvelobisTvis 
Sesabamisi RonisZiebebis gasatareblad an 
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politikis Sesacvlelad.SefasebiTi kvleva 
gamoiyeneba ZiriTadad imis gasazomad, ram-
denad gaaumjobesa sazogadoebasTan urT-

ierTobam amaTuim sakiTxis sazogadoebrivi 
aRqma.es idea,romelsac gamoxataven aseve 
sityvaTSeTanxmebiT ,,urTierTobebis  Camoy-
alibeba’’ gulisxmobs,rom organizacias ise-
Ti midgomebi da qmedebebi unda hqondes,rom-
lebic orive mxarisaTvis sargeblis momtani 
iqneba.sicocxlis bolo wlebSi edvard ber-
neisi am models uWerda mxars da misi erT-er-
Ti erTguli qomagi gaxda.am models ZiriTa-

dad  ganaTlebis muSakebi da profesionali 
liderebi iyeneben.1980-iani wlebidan pro-
fesonalebi xSirad mimarTaven ormxriv si-
metriul models.dRes am models praqtikaSi 
iyeneben organizaciebi,romlebsac sWirde-
baT daxmareba sakiTxebis identifikaciasa 
da gamokveTaSi.krizisisa da riskis marTva-

Si da grZelvadian dagegmvaSi.
PR-is  mTavari identifikaciur iga-

moxatuleba aris informaciis Seqmna da misi 
ufaso gavrceleba. PR aris mmarTvelobis 
funqcia, romelic xels uwyobs, damyardes 
urTierTsasargeblo harmoniuli kavSiri, 
urTierTgageba da keTilmosurneoba sazoga-
doebasa da organizacias Soris, razec aris 
damokidebuli dawesebulebis warmateba 
da warumetebloba. PR-is saqmianobis meTo-

dur-teqnologiur midgomas gvTavazobsa.n. 
Cumikovi: PR-i aris sainformacio-anali-

tikuri da procedurul-teqnologiuri 
moqmedebis sistema, romelic mimarTulia 
harmoniul urTierTierTobaze romelime 
proeqtis SigniT, aseve,proeqtSi dasaqme-

bul adamianebs Soris, mocemuliproeqtis 
warmatebuli realizaciis mizniT,amrigad, 
PR-is mizania - Seqmnas gare da Sida social-

ur-fsiqologiuri garemo, organizaciis 
warmatebis sasikeTod. PR-is  amocanebia:  or-
ganizaciis sazogadoebasTan urTierTobis 
Sefaseba; organizaciisa da sazogadoebis 
interesebis SeTavseba-SeTanxmebis gamovle-

na da sazogadoebis sando urTierTobebis 
Camoyalibeba organizaciis saqmianobasTan. 
dResdReobiT PR ganixileba, rogorc komu-
nikaciuri menejmenti.1

1	  The keywords in the article are: "PR", 

an  dasaxlebaTa erToblioba  (TviT-

mmarTveliTemi), romelsac aqvs adminis-

traciuli sazRvrebi da administraciuli 

centri. municipalitets gaaCnia arCeviTi 

warmomadgenlobiTi da aRmasrulebeli 

organoebi (Semdgom − municipalitetis or-

ganoebi), registrirebuli mosaxleoba da 

aqvs sakuTari 

  

daskvna

sazogadoebasTan urTierToba gansa-

kuTrebiT mniSvnelovania adgilobrivi 

mmarTvelobebisTvis, radgan maTTvis arse-

biTia saukeTeso gadawyvetilebebis miRe-

ba da sakuTar momsaxureobaSi saukeTeso 

faseulobebisa da standartebis uzrunve-

lyofa; standartebis gazomvasa da faseu-

lobebis dadgenaSi ki sazogadoebis farTo 

fenebis monawileobaa saWiro, rac SeuZle-

belia mmarTvelobis mxridan sagulisxmo 

piar - Zalisxmevebis  gareSe.   faqtiurad, 

adgilobrivi mmarTvelobisaTvis sazoga-

doebasTan urTierToba mis mier sakuTari 

qmedebebis Sesaxeb mosaxleobis informire-

baa. Tumca, adgilobrivi mmarTveloba ormx-

rivi komunikaciis damyarebasa da miRebuli 

komentarebisstrategiuli dagegmvis pro-

cesSi gaTvaliswinebasac unda cdilobdes. 

sazogadoebasTan urTierTobis instituti 

(InstituteofPublicRelations) ganmar-

tavs piars, rogorc “gegmazomier da mud-

miv Zalisxmevebs damyardes da SenarCundes 

keTili nebisa da urTierTgagebis atmos-

fero organizaciasa da mis garemocvas 

Soris”. es ganmarteba, misi farTo gage-

biT, iseve kargad miesadageba adgilobriv 

mmarTvelobebs, rogorc nebismier sxva or-

ganziacias.

..communication ,,, "manipulation", "popularization", 
"advertising" and others.
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The importance of public relations

Tamar Davituliani, PhD student
Georgian Technical University

Summary

The article provides a brief overview of the essence and role of public relations. In our 
time it is very important to have close relations with the public in any institution, including self-
governments, public services. The main goal of public relations (PR) is to achieve successful 
relations between the public institution and the public. 

,,PublicRelations “is the art and science of achieving harmony through mutual 
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understanding, based on truth and maximum awareness.” The Webster Dictionary defines public 
relations as “the establishment of understanding and goodwill between an organization, groups of 
people, and the public through the dissemination of information materials, the establishment of two-
way communication, and the study of public response.” The American Society for Public Relations 
(PRSA) made a formal definition of public relations (PR) in 1982, which states: ,, Can bring mutual 
understanding between different groups and organizations PR helps our complex pluralistic society to 
make decisions and act effectively. It ensures harmony in private public activities.’’

For its own sustainability, as well as for the positive sustainability of the country’s or society’s 
image, the government should continuously carry out advertising activities, however, state PR should 
not be focused only on effects or artificial display of effects, these are strong walls built on a strong 
state and its good presentation”. Public relations or PR is a communicative discipline. Its main task 
is the implementation of communications management. PR without communication and vice versa 
is completely unimaginable. However, communications include various types and norms of public 
relations.

recent years, the use of PR techniques has become an integral part of almost every Georgian 
company, despite this, few people know what exactly a PR specialist does, many activities are easy to 
recognize, and PR, first of all, everyone only thinks of advertising and they don’t understand what the 
difference can be. Nevertheless, it should be noted that the success of a large number of companies 
is the result of an effectively prepared PR strategy. Public relations is especially important for local 
governments, because it is essential for them to make the best decisions and ensure the best values ​​
and standards in their services.

The keywords in the article are: “PR”, ..communication ,, “manipulation”, “popularization”, 
“advertising” and others.
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